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“We need to transform the way we are giving  
in order to help solve our world’s problems 

…and we need to start today.”  
– Giving 2.0 

 
"Innovation distinguishes between a leader and a follower." 

 – Steve Jobs 
 

 
 
 

Instructor: 
Laura Arrillaga-Andreessen 

 
 
 
 
 
 
This class is by permission only. A brief application will be completed immediately following 
Session 1 on Tuesday, April 2 and students will be notified of acceptance by end of day on 
Wednesday, April 3.  
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1.  COURSE MATERIALS 
Required: 

• Disruption for Good - Course Reader 
• Please note: Most of the required reading can be accessed for free online. Therefore, links 

have been provided for students to directly access the content from their computers. 
 
2.  COURSE PERSPECTIVE 
Disruption for Good (PP155) is the first academic course to present philanthropy and social 
change through a technology lens. This course will function as both a lecture series as well as an 
interactive seminar.  It will highlight innovative models and key trends currently driving 
technology’s unique potential to transform the way individuals and organizations create social 
change. Through weekly readings and guest lectures from globally renowned industry leaders, 
students will examine the current challenges and opportunities that new technologies present in 
the philanthropic field. Additionally, students will explore how new technology applications 
provide scalable, data-driven and human-centered solutions to address the world’s most pressing 
issues.   
 
Technology is disrupting the way we do nearly everything – the way we communicate, connect, 
create and consume – and philanthropy is no exception. The power and omnipresence of the 
Internet is dynamically shifting the way that organizations and individuals can fundraise, solve 
problems, pool resources, build awareness for social needs, create movements and circulate 
money around the world.  Social networking is an increasingly influential force connecting 
individuals globally with shared passions as well as providing a platform to combine resources, 
ideas and skills to create large-scale impact. Mobile technology is also expanding the ways that 
organizations and individuals can engage in social change through mobile giving, new 
applications and even texting. Corporations are applying their unique technology capabilities to 
directly create social impact and engage their customers in giving.   

Technology enables a new level of philanthropic transparency and accountability. Supported by 
a vast array of new technology platforms, nonprofits can more accurately track and report on 
progress achieved and can readily inform donors where their money is going and how it is 
transforming lives.  A new breed of online funding intermediaries exemplify these enhanced 
opportunities for connectivity, transparency and accountability by directly connecting donors to 
specific investment opportunities nationally and internationally (i.e. funding new math textbooks 
in a classroom in the Bronx or providing computer training to a girl in Guatemala) and providing 
direct feedback on results achieved through specific gifts. 

The information and knowledge now accessible through the Web is an invaluable force in the 
social change world.  Donors today can better identify the horrible problems that demand 
investment and attention, research different strategies and organizations that are working to 
overcome such problems, evaluate the credibility and strength of potential nonprofit investments 
as well as make and manage social investments online. 

Students will apply their knowledge gained in class and expand upon their learning by leading 
individual research projects that uncover and highlight an “unusual suspect.” The “unusual 
suspect” must be an up-and-coming social change organization (nonprofit or for-profit) that is 
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either implementing technology in an innovative, new way to achieve their desired social impact 
or addressing a unique social sector market need.   
 
This seminar is appropriate for any student who is driven to effect positive social change from 
the for-profit or nonprofit sector and who is fascinated by the disruptive technologies that are 
transforming society for good.  This class will challenge each student to expand their critical 
thinking skills and explore the possibilities of achieving social impact through technology-driven 
solutions. 
 
3.  COURSE OBJECTIVES  

• Landscape: To provide an overview of key technology trends that are transforming 
philanthropy and social innovation in the 21st century. Students will analyze current 
issues related to technology’s role in social change and will examine the shifting norms, 
business models and strategies that are currently emerging. 

• Critical Thinking: To teach the core elements of critical thinking as it applies to 
philanthropy and social innovation and how such thinking informs organizational and 
individual philanthropic actions, outcomes and continuous learning.   

• Practicum: To give students direct experience with field analysis, organizational 
assessment and new product ideation and enhance learning through direct exposure to top 
technology, nonprofit and philanthropic leaders. 

• Inspiration: To spark students’ interests and passions for creating and applying new 
technologies to achieve significant social change throughout their lifetimes. 

 
4.  CLASS PARTICIPATION 

• All students must prepare for class and actively participate in every class discussion.  
• Each class will include a presentation from at least one nonprofit, technology and/or 

philanthropy leader.  Students must review the website for the organization that the 
speaker is representing and should prepare at least two thoughtful questions for the 
speaker(s) related to the use of technology to achieve the organizations’ social impact 
goals. 

• Participation grades will be based entirely on quality, not quantity. Repeating others’ 
comments, asking general questions (i.e. questions that could be addressed outside of 
class with the teaching assistant) to the instructor or the speakers or giving uninformed or 
repetitive answers will not count towards your participation grade.  

• Attendance at every seminar session is mandatory.   
• Missing a class will adversely affect students’ class participation grades.  Students’ 

participation grades will be reduced by 10% per session missed without written 
explanation/approval.  Missing more than two of the ten class sessions will result in 
failure. 

 
5. GRADES  

• The course grade will be comprised of the following three requirements: 
o Class Participation – 30% 
o Unusual Suspects Project – 70% 
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• The teaching assistant will coordinate optional mid-quarter check-ins where students can 
discuss their performance in the course and receive feedback on class participation. 

 
6. ASSIGNMENTS 
 
Grading: 
The individual assignment will be graded on the following criteria: 
 

1. Clarity and Comprehensiveness of Analysis. Does the content included in the Unusual 
Suspects Project provide strong, well-reasoned analysis or is the description a sequence 
of bullets with minimal integration and buildup? Are all of the required components 
covered? 

 
2. Creativity. Does the Unusual Suspects Project present creative new ideas for how to use 

technology to enhance the featured organization’s social impact?  Does the Unusual 
Suspects Project go beyond predictable analysis to demonstrate unique ideas that 
demonstrate out-of-the-box thinking and application of broader learning? 

 
3. Thoroughness of the Background Research Analysis. Does the Unusual Suspects Project 

suggest a broad spectrum of background work or does the assignment rely exclusively 
upon obvious/predictable sources? Does the Unusual Suspects Project demonstrate 
additional background information gathered on the target social issue or market need, as 
well as the pros and cons of the featured technology solution utilized by the 
representative company? 

 
4. Structural Design and Professionalism. Does the presentation of the Unusual Suspects 

Project provide a clear and professional communication of ideas? Is the paper quality 
comparable to what a professional consultant or program officer would present to a donor 
or foundation board? 

 
Course Assignment: Unusual Suspects Project 
 
Objective:  
Imagine you have a $100,000 grant to award to a nonprofit that is utilizing technology to 
address a significant social issue in a unique, innovative and impactful way – who would you 
invest in and why? This project will have students explore opportunities emerging in the social 
sector as new technologies are introduced and applied to address social issues.  For this project, 
students will become field detectives, working to discover the next “unusual suspect” that is 
using technology to change our world for the better.  The student-selected “unusual suspect” 
must be an up-and-coming social change organization (nonprofit or for-profit) that is 
implementing technology in an innovative way to achieve a desired social impact or address a 
unique social sector market need.   
 
Due Date:  
Students must submit final papers to the teaching assistant before the beginning of Session 
10, June 4.  Students must also submit a hard copy of the paper to the teaching assistant in class 



Copyright 2013 © by Giving 2.0 LLC 4 

on June 4.  There will be penalties for late work.  For late submissions, assignment grades will be 
decreased by 10% if late by 1-24 hours and 20% for 25-48 hours, etc. If confronted with 
emergency situations, students should notify the teaching assistant as soon as possible to create a 
reasonable plan. 
 
Format:  
The final paper to support the Unusual Suspects Project should be 4-5 pages, written in 12-point, 
Times New Roman Font, single-spaced. Documents should be saved with the assignment and 
student’s name in the title.  In addition to the 4-5 pages of written content, students may have a 
title page and may include one appendix item, such as a visual diagram, data table or screen-shot, 
that will not contribute to the 4-5-page limit.  Assignments that do not adhere to the format 
requirements stated above will be penalized by a 10% reduction in the assignment’s final grade. 
 
Requirements:  
Please see the Unusual Suspects Project Description that is in the course reader.  This will 
outline the core components that must be completed throughout the term and reflected in the 
paper. 
 
7.  GENERAL EXPECTATIONS  

• Attendance is mandatory.  Students must attend all classes.  Students are required to 
arrive on time and stay until class is dismissed.  Students’ participation grades will be 
reduced by 10% per session missed without written explanation/approval.  Missing more 
than two of the ten class sessions will result in failure. 

• Missed class assignment required.  For any excused missed class, students must submit 
a two-page write-up on the assigned readings, addressing the questions to consider (due 
by the following session).  Write-ups must be single-spaced, 12-point and Times New 
Roman font.  If a student misses a class and fails to submit a paper, his or her final grade 
will be adversely affected, as noted above. 

• Preparation is required.  Students will be cold-called in each class.  Students should 
thoroughly prepare all readings and “questions to consider” prior to class.  

• Class conduct is critical.  Computers, phones and food are not permitted in class.  Each 
student must bring a name card to every class.  Name cards will be distributed on the first 
day of class. 

• Class participation is essential.  Students need to fully engage in class discussions of 
required readings and study questions.  Students are expected to actively participate in 
guest speakers’ presentations and engage in spontaneous class exercises.  Both the 
content and clarity of each student’s class participation, as well as the respectful 
challenging of fellow students’ ideas, are essential for creating stimulating group 
discussions throughout the quarter. 

• Honor Code must be maintained.   
• Office hours are by appointment only.  Please contact the teaching assistant to schedule 

office hours.   
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8. COURSE SCHEDULE     
Session 1:  Tuesday, April 2 
The Intersection of Technology, Innovation and Philanthropy 
 
Application to Course: 

• As this class is a seminar, enrollment is limited and students will be asked to complete a 
brief application immediately following the first class. Students will be notified of 
acceptance by Wednesday, April 3, by 5 pm.  
 

Required Reading – Course Reader: 
• Course Syllabus 
• Unusual Suspects Project Description, 3 pp. 
• Biography of Instructor – Laura Arrillaga-Andreessen, 2 pp. 

 
Session 2:  Tuesday, April 9 
Access to Information 
 
Required Reading – Course Reader: 

• Biography of Discussants – Holden Karnofsky and Elie Hassenfeld, Co-Founders and 
Co-Executive Directors: GiveWell, 1 p.   

 
Required Reading – Accessible Online: 

• “Glossary of Philanthropy Terms,” Council on Foundations, 2003, 7 pp. 
http://www.cof.org/whoweserve/terms/index.cfm  

• Review GiveWell’s website, specifically the “medium-depth overview.” 
http://www.givewell.org/about/givewell-overview 

• Review GiveWell Blog Posts, specifically:  Elie Hassenfeld, “The Money for Good 
Study,” July 20, 2010 and Elie Hassenfeld, “Profile of a GiveWell Customer,” June 2, 
2011, 4 pp. http://blog.givewell.org/2010/07/20/the-money-for-good-study/  
http://blog.givewell.org/2011/06/02/profile-of-a-givewell-customer/  

• “Holden Karnofsky Interview,” Interview by Jason Dick, A Small Change, 2 pp. 
http://www.asmallchange.net/holden-karnofsky-interview/ 

• The William and Flora Hewlett Foundation and McKinsey & Company, “The Nonprofit 
Marketplace: Bridging the Information Gap in Philanthropy,” Report, 2008.  Read the 
Executive Summary and Introduction in the full report, 10 pp.  
http://www.hewlett.org/what-we-re-learning/strategy/the-nonprofit-marketplace 

• Foundation Center Press Release, “Foundation Center Launches Philanthropy In/Sight: 
New Online Data Visualization Tool Maps Scope and Impact of Philanthropy 
Worldwide,” New York, NY, July 13, 2009, 1 p.  Read the Press Release 
http://foundationcenter.org/media/news/20090713.html and review the examples posted 
online. http://foundationcenter.org/gainknowledge/insight/examples.html 

• Bradford Smith, “Foundations Need to be More Transparent,” Philanthropy News Digest, 
The Foundation Center, Blog, January 29, 2010, 3pp.  Read the blog post 
http://pndblog.typepad.com/pndblog/2010/01/foundations-need-to-be-more-
transparent.html and review the Glasspockets website. http://www.glasspockets.org 
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• Select three nonprofit evaluators, review their websites and compare their approaches to 
nonprofit evaluation. Examples include: GuideStar, Charity Navigator, Philanthropedia, 
Great Nonprofits, GiveWell, Focusing Philanthropy. 

 
Questions to Consider: 

• How can donors use online resources to better inform their giving decisions? 
• What, if any, are the limitations to online nonprofit evaluators? 
• How can nonprofit organizations use technology to increase their transparency and 

accountability with donors?  How might increasing nonprofits’ transparency and 
accountability online lead to increased effectiveness and efficiency in the social sector? 

• How can foundations use technology to increase their transparency and accountability to 
the social sector and the public at large?  How might increasing foundations’ 
transparency and accountability online lead to increased effectiveness and efficiency in 
the social sector? 

 
Session 3:  Tuesday, April 16 
How Technology is Changing the Philanthropic Landscape 
 
Required Reading – Course Reader: 

• Biography of Discussant – Lucy Bernholz, Visiting Scholar and Practitioner, Stanford 
PACS, 1 p.  

 
Required Reading – Accessible Online: 

• Review the Stanford PACS Recoding Good Website 
http://pacscenter.stanford.edu/overview/research/recoding-good and Lucy Bernholz’s 
blog. www.philanthropy.blogspot.com 

• Lucy Bernholz, Blueprint 2013: Philanthropy and the Social Economy. Grantcraft, 2012, 
32 pp.  http://www.grantcraft.org/index.cfm?fuseaction=Page.ViewPage&pageId=3744 

• Lucy Bernholz with Edward Skloot and Barry Varela, Disrupting Philanthropy: 
Technology and the Future of the Social Sector, Center for Philanthropy and Civil 
Society at Duke University, 2010, 53 pp. 
http://cspcs.sanford.duke.edu/sites/default/files/DisruptingPhil_online_FINAL.pdf  

• Jay Yarow, “Mary Meeker’s Latest Must-Read Presentation on the State of the Web,” 
Business Insider, December 3, 2012 (Slide deck embedded below article).  
http://www.businessinsider.com/mary-meeker-2012-internet-trends-year-end-update-
2012-12?op=1 

 
Optional Reading – Accessible Online: 

• Akhtar Badshah, “Unleashing Technology to Advance Social Change,” Microsoft 
Corporate Citizenship Blog, July 20, 2010, 2 pp. and Unleashing Technology to Advance 
Social and Economic Development, Report, Microsoft Community Affairs, 8 pp. 
(Downloadable at the bottom of the blog link.) 
http://blogs.technet.com/b/microsoftupblog/archive/2010/07/20/unleashing-technology-
to-advance-social-change.aspx  

 



Copyright 2013 © by Giving 2.0 LLC 7 

Questions to Consider:  
• Give one example of how technology is changing each the following philanthropic 

practices: nonprofit strategy development, nonprofit fundraising, nonprofit impact 
assessment, donors’ due diligence process and sector-wide knowledge management. 

• Recognizing the tremendous shifts in how individuals interact as a result of technology 
innovations (please see Mary Meeker’s slides on “Re-imagining the possibilities…”), 
how can technology help us re-imagine the way donors and nonprofits create social 
change?  Think through one traditional process involved in achieving social sector needs 
and brainstorm an idea for how technology can help us “re-imagine” that process to be 
more effective. 

 
Session 4: Tuesday, April 23 
Access to Unique Giving Opportunities 
 
Required Reading – Course Reader: 

• Biography of Discussant – Scott Harrison, Founder and CEO: charity:water, 1 p.  
• Biography of Discussant – Charles Best, Founder and CEO: DonorsChoose.org, 1 p.  

 
Required Reading – Accessible Online: 

• Review the DonorsChoose.org website. 
• Review the charity:water website.   
• Anya Kamenetz, “Most Innovative Companies: Charles Best of DonorsChoose.org on 

Fixing Education,” Fast Company, March 4, 2011, 2 pp.  
http://www.fastcompany.com/1723300/most-innovative-companies-charles-best-
donorschooseorg-fixing-education 

• Jessi Hempel, “To Transform Education, DonorsChoose hires a Data Scientist,” Fortune 
Tech, Blog, December 21, 2012, 1 p.  http://tech.fortune.cnn.com/2012/12/21/to-
transform-education-donorschoose-hires-a-data-scientist/ 

• Scott Harrison, “5x5x5: Scott Harrison, Founder of Charity: Water, on Crowdfunding, 
Technology for Social Good And Blessings in Disguise,” Interview, The Huffington Post, 
November 15, 2012, 2 pp. 
http://www.huffingtonpost.com/2012/11/15/5x5x5_n_2138391.html 

• Brett Zongker, “Charity:Water, Other Nonprofits Get Help from Tech Innovators to 
Inspire New Philanthropy,” The Huffington Post, December 27, 2012, 2 pp.  
http://www.huffingtonpost.com/2012/12/27/nonprofit-technology_n_2369369.html 

• Stephanie Wolcott, “Make It Personal,” Stanford Social Innovation Review, Blog, 
December 5, 2011, 2 pp.  http://www.ssireview.org/blog/entry/make_it_personal  

• Kerry A. Dolan, “Why Facebook Cofounder Chris Hughes And Google Are Giving Cash 
Directly To The Poorest,” Forbes, Blog, May 28, 2013. 

• GiveWell.org’s Top Charities Assessment of Give Directly, published November 2012. 
http://www.givewell.org/international/top-charities/give-directly.  

 
Questions to Consider: 

• How do specific “peer-to-peer” and “peer-with-peer” (i.e. crowdfunding) giving 
opportunities improve and scale the philanthropic process? 



Copyright 2013 © by Giving 2.0 LLC 8 

• How can DonorsChoose.org (and nonprofits in general) use data to better serve its 
customers, both donors and beneficiaries?  

• Supported in large part by “my charity:water” social media fundraising campaigns,  
charity:water relies heavily on other individuals to fundraise for their organization.  How 
might charity:water use technology to continue the momentum of their social media 
fundraising campaigns into the future? 

• Compare and contrast DonorsChoose and charity:water’s approaches to “providing 
donors with unique giving opportunities.” 

 
Session 5:  Tuesday, April 30 
Access to Global Markets 

 
Required Reading – Course Reader: 

• Biography of Discussant – Premal Shah, President: Kiva, 1 pp.  
• Francesca Gino and Bradley R. Staats, “The Microwork Solution,” Harvard Business 

Review, December 2012, 6 pp. http://hbr.org/2012/12/the-microwork-solution/ar/1  
 
Required Reading – Accessible Online: 

• Premal Shah, “Kiva.org and the Ripple Effects of Helping Women,” The Huffington Post, 
March 8, 2011, 2 pp.  http://www.huffingtonpost.com/premal-shah/kivaorg-and-the-
ripple-ef_b_833127.html  

• George Omondi, “Africa Eyes M-Pesa Model as Mobile Phone Use Goes Up,” Business 
Daily Africa, January 7, 2013, 2 pp. http://www.businessdailyafrica.com/Corporate-
News/Africa-eyes-M-Pesa-model-as-mobile-phone-use-goes-up/-/539550/1659986/-
/item/0/-/sseq9iz/-/index.html  

• Joe McMahan, “Remote Impact: How Technology is Enabling Global Problem Solving,” 
Review of 2011 Duke MBA Sustainable Business and Social Impact Conference, July 22, 
2011, 1 p. http://blogs.fuqua.duke.edu/casenotes/2011/07/22/remote-impact-how-
technology-is-enabling-global-problem-solving/  

• Ken Banks, “The Truth About Disruptive Development,” Stanford Social Innovation 
Review, Blog, January 16, 2013, 3 pp. 
http://www.ssireview.org/blog/entry/the_truth_about_disruptive_development  

• Erik Hersman, “The Mobile Continent,” Stanford Social Innovation Review, Spring 2013, 
3 pp. http://www.ssireview.org/articles/entry/the_mobile_continent  

• Linda Raftree and Nick Martin, “”What’s Holding Back Mobile Phones for Education?” 
Stanford Social Innovation Review, Blog, February 11, 2013, 2 pp. 
http://www.ssireview.org/blog/entry/whats_holding_back_mobile_phones_for_education  

• Review the International Telecommunications Union website, particularly “Statistics,” 
“The World in 2011: ICT Facts and Figures,” “Statistical Highlights, 2012” and “Latest 
Global and Regional ICT Statistics.”  http://www.itu.int/ITU-D/ict/  

 
Optional Reading – Accessible Online: 

• John Bruno, “Technology, Access and the Emergence of an Empowered Global Middle 
Class,” The Washington Post, January 23, 2011, 1 p. 
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http://voices.washingtonpost.com/davos-
diary/2011/01/technology_access_and_the_emer.html  

• Review GiveDirectly’s website. 
• Holden Karnofsky, “The Case for Cash,” Review of Give Directly, GiveWell blog, 

December 26, 2012, 4 pp. http://blog.givewell.org/2012/12/26/the-case-for-cash-2/  
 

Questions to Consider:  
• Today technology connects diverse cultures and organizations that would never have 

been able to be connected before.  What are some of the risks or potential harms that 
could come from this new connectivity and how might these risks be mitigated? What are 
key benefits of this global connectivity and how can these be applied to fuel positive 
social change? 

• Identify three ways that mobile technology is enabling the world’s poor to improve their 
own health, wealth and self-sufficiency.  Brainstorm one new idea for how mobile 
technology could be used to improve the livelihood of those living at the “bottom of the 
pyramid.” 

 
Session 6: Tuesday, May 7 
Access to Networks 
 
Required Reading – Course Reader: 

• Biography of Discussant – Meg Garlinghouse, Head of Social Impact: LinkedIn, 1 p.  
• Beth Kanter, “Chapter 3: Understanding Social Networks,” The Networked Nonprofit, 

Jossey-Bass, San Francisco, 2010, 15 pp. 
 

Required Reading – Accessible Online: 
• Review the following websites to review LinkedIn’s current social impact work. 

http://nonprofits.linkedin.com, www.linkedin.com/profile/edit-volunteering-combined 
http://blog.linkedin.com/2012/09/17/board-connect 
http://blog.linkedin.com/2013/01/16/building-nonprofit-boards-that-transform-lives 

• Rahim Kanani, “LinkedIn Launches Board Connect for Nonprofits, Revolutionizes Board 
Member Matching,” Forbes, September 17, 2012, 2 pp.  
http://www.forbes.com/sites/rahimkanani/2012/09/17/linkedin-launches-board-connect-
for-nonprofits-revolutionizes-board-member-matching/ 

• Austin Carr, “How Haiti’s Earthquake Inspired LinkedIn’s Skill-Based Volunteer 
Marketplace,” Co.Exist, Fast Company, December 20, 2011, 3 pp.  
http://www.fastcoexist.com/1679023/how-haitis-earthquake-inspired-linkedins-skill-
based-volunteer-marketplace  

• Diana Scearce, Gabriel Kasper and Heather McLeod Grant, “Working Wikily,” Stanford 
Social Innovation Review, Summer 2010, 9 pp.  
http://www.ssireview.org/articles/entry/working_wikily 

• Review the VolunteerMatch.org website, including reviewing the 2011 VolunteerMatch 
Annual Report Infographic. 
http://blogs.volunteermatch.org/engagingvolunteers/infographic-2011-volunteermatch-
annual-report/ 
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Optional Reading - Accessible Online: 

• “LinkedIn for Nonprofits: How Nonprofits should be leveraging LinkedIn,” LinkedIn 
YouTube, Video, September 17, 2012, (1:38 min.). http://youtu.be/U8eAbTZes24  

• John Kania and Mark Kramer, “Collective Impact,” Stanford Social Innovation Review, 
Winter 2011, 10 pp. http://www.ssireview.org/articles/entry/collective_impact 
 

Questions to Consider:  
• How might social networks reduce inefficiency in the social sector? 
• One of the most powerful benefits of online social networks is the ripple effect that can 

magnify the impact of any one individual’s or organization’s influence upon others.  
Reflecting on lessons learned from the two SSIR articles assigned this week, brainstorm 
at least one idea for how you might leverage your social networks to expand the impact 
you can create in raising awareness and support for a specific cause and/or nonprofit. 

 
Session 7:  Tuesday, May 14 
Access to Problem Solving 
 
Required Reading – Course Reader:  

• Biography of Discussants – Victor Vuchic, Program Officer, Education Program, and 
Kathy Nicholson, Manager, IT and Program Officer, Education: The William and Flora 
Hewlett Foundation, 1 p.  

• Suzie Boss, "Accessible Images," Stanford Social Innovation Review, Blog, Fall 2012, 2 
pp. http://www.ssireview.org/articles/entry/accessible_images 

 
Required Reading – Accessible Online: 

• “Hewlett Foundation Announces Winners of Essay Scoring Technology Competition,” 
Getting Smart, May 9, 2012, 3 pp.  http://gettingsmart.com/cms/news/hewlett-
foundation-announces-winners-of-essay-scoring-technology-competition/ 

• Scott Henderson, “When ‘Creative Swarms’ Come to Aid your Cause,” Chronicle of 
Philanthropy, November 29, 2011, 1 p.  http://philanthropy.com/blogs/profit-and-
purpose/when-creative-swarms-come-to-aid-your-cause/27047 

• Brad Rourke, “Promoting Innovation: Prizes, Challenges and Open Grantmaking,” The 
Case Foundation, August 23, 2010, 9 pp.  Downloadable at: 
http://www.casefoundation.org/case-studies/promoting-innovation 

• Christian Seelos and Johanna Mair, “Innovation is Not the Holy Grail,” Stanford Social 
Innovation Review, Fall 2012, 7 pp.  
http://www.ssireview.org/articles/entry/innovation_is_not_the_holy_grail  

• Rockefeller Foundation Press Release, “1.2 Billion People Live in Poverty - The 
Rockefeller Foundation and Institute for the Future Invite 7 Billion People to Help Find 
Solutions,” March 21, 2012, 2 pp.  http://www.rockefellerfoundation.org/news/press-
releases/1-2-billion-people-live-poverty 

 
Optional Reading – Accessible Online: 
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• Nathan Waterhouse, “OpenIDEO: A new platform for tackling social challenge,” The 
Case Foundation, September 9, 2010, 2 pp.  
http://www.casefoundation.org/blog/openideo-platform-for-tackling-social-challenge  

• Review the Open Ideo Website. www.openideo.com  
 
 Questions to Consider: 

• What role can innovation challenges play in solving social problems? 
• What are the limitations to open crowdsourcing projects like “Catalysts for Change”? 

What are strategies that can be used to mitigate these risks? How might we improve upon 
the design of online, crowdsourced projects to maximize their social impact in the real 
world? 
 

Session 8: Tuesday, May 21 
Access to Movements 
 
Required Reading – Course Reader:  

• Biography of Discussant – Nancy Lublin, CEO and Chief Old Person: DoSomething.org, 
1 p. 

 
Required Reading – Accessible Online: 

• Review the DoSomething.org website, particularly the “About,” “Campaigns” and 
“Stats” pages. 

• Stephanie Strom, “Charity Goes Mobile to Appeal to Young,” New York Times, June 24, 
2011, 2 pp.  http://www.nytimes.com/2011/06/25/business/25charity.html 

• Beth Kanter, “Big Data Without Defining Success First is a Big Mistake,” Beth’s Blog, 
September 28, 2012, 4 pp.  http://www.bethkanter.org/big-data/  

• Rita Safranek, “The Emerging role of Social Media in Political and Regime Change,” 
ProQuest CSA Discovery Guide, March 2012, 14 pp.  
http://www.csa.com/discoveryguides/social_media/review.php 

• Review The NATO Review “Social Media: Power to the People?” page, the “Social 
Media: Cause, Effect and Response” article (3 pp.) and the “Political Change: What 
Social Media Can and Can’t Do” video (6:20 min.).  
http://www.nato.int/docu/review/2011/Social_Medias/EN/index.htm 

• Malcolm Gladwell, “Small Change,” The New Yorker, October 4, 2010, 5 pp.  
http://www.newyorker.com/reporting/2010/10/04/101004fa_fact_gladwell?currentPage=
1 

 
Optional Reading – Accessible Online: 

• Paul Conneally, “Digital Humanitarianism,” TEDxRC2, Geneva, Switzerland, 
November, 2011, Video Recorded Talk, (10:57 min.). 
http://www.ted.com/talks/paul_conneally_digital_humanitarianism.html 
 

Questions to Consider: 
• How can social media facilitate social change movements in new ways? 



Copyright 2013 © by Giving 2.0 LLC 12 

• Describe a social media campaign that you think has been particularly effective in 
bringing about social change. How do you know it was successful? 

• What are the shortcomings of social media as a vehicle for social action? 
 
Session 9: Tuesday, May 28 
Corporations Leveraging Technology for Social Good 
 
Required Reading – Course Reader: 

• Biography of Discussant – Lauren Moore, Head of Global Social Innovation: eBay 
Foundation, 1 p.  

 
Required Reading – Accessible Online: 

• Review the Opportunity Project website, particularly, the section on “Our Impact.”  
http://www.theopportunityproject.org/  

• John Townsend, “Employing the World’s Most Innovative Ideas to Create a World that 
Works,” The Opportunity Project, April 25, 2011, 1 p. 
http://www.theopportunityproject.org/blog/story/barriers-to-economic-opportunity  

• Michael Porter and Mark Kramer, “Creating Shared Value,” Harvard Business Review, 
January 2011, 3 pp.  http://hbr.org/2011/01/the-big-idea-creating-shared-value  

• Gabi Zedlmayer, “Corporations Commit to Sustainable Social Impact at UN Social 
Inovation Summit,” The Huffington Post, June 6, 2011, 1 p. 
http://www.huffingtonpost.com/gabi-zedlmayer/corporations-commit-to-
su_b_871015.html  

• Ari Gesher, “Grameen Foundation and Palantir Inc.: In-depth Surveys,” US AID, 
December 10, 2012, 1 p. http://idea.usaid.gov/opendata/grameen-foundation-and-
palantir-inc-depth-surveys 

• Max Marmer, “Transformational Entrepreneurship: Where Technology Meets Societal 
Impact,” Harvard Business Review, HBR Blog Network, April 23, 2012, 3 pp. 
http://blogs.hbr.org/cs/2012/04/transformational_entrepreneurs.html  
 

Optional Reading – Accessible Online: 
• Chuck Dietrich, “Giving Back: How Every Startup can be Philanthropic,” Forbes, March 

8, 2012, 2 pp.  http://www.forbes.com/sites/ciocentral/2012/03/18/giving-back-how-
every-startup-can-be-philanthropic/  

• The Global, Socially Conscious Consumer, Report, Nielson, March 2012, 9 pp. 
http://www.fi.nielsen.com/site/documents/NielsenGlobalSocialResponsibilityReportMarc
h2012.pdf 

• Alex Counts and Lauren Moore, “Mobile Phones and the Rise of the Micro-
entrepreneurs,” The Huffington Post, Blog, September 13, 2012, 1 p.  
http://www.huffingtonpost.com/alex-counts/mobile-phones-
microfinance_b_1881929.html  

 
Questions to Consider:  
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• What differentiates corporations as players in the philanthropic sector from traditional 
players such as nonprofits and private foundations? What assets do corporations uniquely 
have to invest in social change? 

• How might a small start-up and large corporation think differently about using 
technology to transform social problems into social good? 

• Choose a large technology company that you admire and brainstorm at least two ways 
that they could use their unique technology expertise to contribute to a philanthropic 
mission. 

 
Session 10:  Tuesday, June 4  
The Future of Technology, Innovation and Philanthropy 
 
Assignment Due: 

• Students must submit the completed final paper for the Unusual Suspects Project to the 
teaching assistant by 1pm on June 4 as well as bring a hard copy to class. 

 
Required Reading – Course Reader:   

• Biography of Discussant – Osman Rashid, Co-Founder: Kno and Co-Founder: Chegg, 1 
p.  
 

Required Reading – Accessible Online: 
• Review Kno and Chegg websites. 
• “Osman Rashid Thinks You Ought to Kno,” Interview by Victor Rivero, Edtech Digest, 

September 1, 2011, 3 pp. http://edtechdigest.wordpress.com/2011/09/01/interview-
osman-rashid-thinks-you-ought-to-kno/  

• “Chegg represents a bold new philosophy that’s changing commerce,” Impact Lab, Blog 
Post, November 27, 2012, 4 pp. http://www.impactlab.net/2012/11/27/chegg-represents-
a-bold-new-philosophy-thats-changing-commerce/  

• Chegg.com Press Release, “Chegg Promises to Plant One Tree for Every Textbook 
Rented via Textbookflix.com,” on Market Wire, August 16, 2007, 1 p. 
http://www.marketwire.com/press-release/chegg-promises-to-plant-one-tree-for-every-
textbook-rented-via-textbookflixcom-761343.htm  

• Helmut Anheier, “The Nonprofits of 2025,” Stanford Social Innovation Review, Spring 
2013.  http://www.ssireview.org/articles/entry/the_nonprofits_of_2025  
 

Questions to Consider: 
• Osman Rashid’s personal journey in social innovation and technology development has 

been strongly influenced by his ability to focus on meeting customer needs.  How might 
he continue to build from his current Chegg and/or Kno platforms to use his technology 
to improve access to and the quality of student learning? 

• How might nonprofits need to shift the way they engage with their donors and/or 
beneficiaries, using technology, in the year 2025?  Brainstorm at least one idea. 

 


